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Name: Myrianne Fares Feghaly                            Address: Kfour, Mount Lebanon 

Date of Birth: 06/08/1992                                      Nationality: Lebanese 

Telephone Number: 09/ 780 195                          Mobile Number: 71/ 69 06 46 

                        Email Address: myrianne_feghaly@hotmail.com 

OBJECTIVE: 
To enter a graduate training program in International Business Management, preferably in the 

management department where my ideas and genuine enthusiasm would allow me to progress 

ACADEMIC: 

    1995 – 2010: Antoine Sisters School, Ghazir-Lebanon 

 Bacc II degree: Sociology and Economics  (SE) 

 

    2010 – 2015: Notre Dame University, Zouk Mosbeh-Lebanon 

 International Business Management (IBM) 

Some of the courses that I majorly enjoyed studying where the:  

 Operational Management course (BAD 317) which briefly talks 

about how to operate inside the company and the relation 

between the manager and the employees  

 Ethics in Business (BAD 431) being a role model for the 

employees and acknowledge them on how to take care of the 

environment in each decision they make, in addition to being 

ethical in the decision making 

 International Business (BAD 315) Which taught us how business 

between multinational companies should be and how to study 

every single rule before being partners with companies that are 

international 

 International Business Management (BAD 421): which was about 

the important points (culture, language, policies …) to take into 

consideration when a local company want to operate in another 

region 
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EXPERIENCE: 

    Summer 2010: Summer camp-Antoine Sister School, Ghazir 

    Summer 2012: Summer camp-Antoine Sister School, Ghazir 

    Year 2012: Hostess and a Promoter in Kristie’s Agency, Lebanon 

    Summer 2015: 120 hours as a marketing trainee at Kallassi Corporation, Dbayeh   

 Made sure with the marketing manager that all the merchandisers have visited their 

supermarkets and reported about the missing products in the stocks 

 Went with merchandisers to the market, check if the stand in full, made sure that the 

”facing” of the product is right, and then return to the company to write a little report 

about each day  

 Went with salesman to the market, check if the stand is full or empty, went to the stock 

to see if there is enough quantity and if not we ordered the missing ones, then return to 

the company and report for each day  

 

    November 2015 – January 2016: trainee in the marketing department at Volkswagen, 

Dora 

 Visited social media so check where Volkswagen stands in the market with respect to its 

competitors 

 Helped with new ideas that could be used for marketing  

 

    July 2016: Trainee at Federal Bank of Lebanon, Jounieh Branch 

 

    LANGUAGES: 

 Written Read  Understood 

Arabic    
English    
French    

 

HOBBIES: 

    Reading 

    Photography 

    Swimming 

REFERENCES:  

Mr. Elie Hajj (Kallassi) : 03 157 674                      Mrs. Sandra Geagea (Volkswagen): 03 450 751 


